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v Entrepreneurship and New Knowledge
s: Venture Creation e TP Management
Eﬂ"ep[eﬂems |p A SAHAY, Professor, Management Development . a gIObal perspective
‘ Institute, Gurgaon TAPAN K PANDA
NEW VeI '\Lﬂlllﬂn V SHARMA, Adjunct faculty, Management K"nwlf“[;i
. 4 | Development Institute, Gurgaon and Faculty of fehe.
Ty Management Studies, University of Delhi peripeilive
}‘r"’ : J\’i This book is an eye opener for people
— T having interest in knowledge

management and knowledge managem i dern
This book has come out very timely. With the changing external econognal e%%jrggﬁ{nent, owledge gemennsyisteno
éééﬂ?i ools

it is the entrepreneurs who will give fillip to development. The book h G
and techniques to become an entrepreneur in the 21st ceiltlog.Veayn spkesibhyok covers ideas, models, conceptual papers and case
useful for the students of entrepreneurship and to both the aspiring agtuwcﬁgsaéo%ﬁﬁig%e whole globe through the lenses of authors
entrepreneurs. . . .

P Dinesh RaiSecretary to Govt. of India  ©f different continents. For good governance and effective

Ministry of Micro, Small and Medium Enterprises Mmanagement of public systems, the authorsdewetoped

This book, after providing an overview of entregueship, delves into knowledge management processes, models and systems that can
entrepreneurial environment and characteristics of entrepreneur. Busif@¥§ universal appeal and applicability.

creation has moved a lot from the days of Marco Polo and Schumpeter.f\\@ pook has sixteen, well researched, thought provoking papers
doubt opportunity sensing, idea generation and innovation are at the root 9f case studies from India, Europe, Brazil and USA. The
entreprenaship, the book, after dealing in brief with these aspects, maiﬂ%icious mix of conpéual papers and case studies will help the
centers around the development of Business Plan and Creation of New Vergﬂﬂﬁents/managers to understand and internalize the process
The biggest hurdle the entrepreneurs face is in raising the initial capital n
for the new venture and, thfare, the book introduces the readers to ange
and venture capital processes. An attempt has been made to deal in bri

c%tages of knowledge management from different countries.
ill also make them visualize the practice of knowledge
gement across the dverganizations and countries.

product/service development, as also market development. ISBN: 978.81-7446-621-1  T¥xg™2

The book should be useful across the society, especially to the anseprene

who have been bitten by the entrepreneurial bug and wish to establish a new - Corporate Governance
venture. Corporate Theory and Practice

CONTENTS INCLUDE:

Entrepreneurship: An Overview / Entrepreneurial Environment and
Characteristics / WTO, Intellectual Property Rights and Entrepreneuri
Opportunity / Opportunity Sensing and Idea Generation / Incubation and
Innovation / Emerging Businesses / Types of Business and Developme
of Business Plan / Angel Investor and Venture Capital / External Resourg
Generation / Product/Service and Market DevelopiiiBuasiness Plan
Evaluation / Profiles of Living Entrepreneurs / Appendices

LOVEMands D GEETA RANI
R K MISHRA

This book offers an incisive analysis
of the series and models of Corporate

TEXTBOOK
ISBN: 978-81-7446-607-5/ 749" -1t provides an overview of the seminal reports on
_ ” L‘\\f major issues in corporate governancedialand abroad. It
provides an exhaustive backdrop in India with regard to the
Towards Better public and private sector enterprises in India. Apart from the
INBEPENDENT DIRECTORS Corporate Governance- Indian experience, the work also incorporates some international
pinber DO . perspectives of corporate governance thsmigtt case studies.
Independent Directors .
. The book would be of interest to the corporate leaders,
in the Boardroom regulators, public policy makers, researchers, scholars connected
ARUN KUMAR RATH to comparative studies on the functioning of modern corporations

as well as participants of postgraduateapnages in economics,
business management, political science, public administration
and other areas.

o g— — -

CONTENTS INCLUDE:

Introduction / Corporate Governane@ Theoretical Backdrop / Corporate
Failures and Governance Reforms / Corporate Governance Practices / Board CONTENTS INCLUDE:

Independence / Blue Chip Companies of the Indian Public Sédter An Introduction to Corporate Governance / Corporate
Governance Issues / Rationale, Objective and Design of the Study / Governance: Theories and Model / Corporate Governance:
Qualification, Selection and Training of Independent Directors / Committees and Reports / Cargiie Governance: The Indian
Contributions of Independent Directors to Board Functi@tsategic Backdrop / Corporate Governance: International Perspectives

Planning, Corporate Ethics and Social ResponsRéiey of Independent
Directors / Autonomy of the Board and Independence of Independent

Directors / The Road Ahead ISBN: 978-81-7446-683-9 / 7x9"* TEXTBOOK
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Nncw " Entrepreneurial
'Entrepreneurship Climate
Management \ an assorted coverage
[t and cases ENTREPRENEURIAL | LAKSHMAN PRASAD
| BHOLANATH DUTTA CLIMATE | SUBHASISH DAS

o

This book strives to raise the level of academic work in tientrepreneurship is largely viewed as a catalyst in accelerating the pace of industrial
field of entrepreneurship. It provides amdaépth development, irrespective of the region, territory or nation. This book offers a
understanding of the key variables that play a significgmaradigm shifin viewing the entrepreneurial traits. It dwells upon the support

role at various stages of the innovation process, leadingsigstem to augment entrepreneurship and a host of other related issues to create a
sucessful commercialisation of products and services. conducive entrepreneurial climate.

The main focus of the book is on theory, research an@ihe book pieces together some professional experience in the figideafriag
practice in the field of innovation, management andnd entrepreneurship compounded with three, down to earth, regional case studies
entrepreneurship. The role of the entrepreneur is addressetevant to the theme.

?ﬁe‘:‘] ilz?gvritg;kvg?gbzgcogggszt:p;:dless:?\ﬂcceosn\:ﬁ?; This book has not been designed as a formal textbook on the subject of
personal commitment ﬁnzncial resources and managen%Enttrepreneurship Development, but is intended to serve as a réfectnfm
. S y se pursuing research or preparing dissertation on the subject.

skills; taking risk at different levels. The author has selecﬁe{é P 9 preparing y

a variety of chapters focusing on a wide range of topics CONTENTS INCLUDE: . . .

including personal ethics, family business, project planning Entrepreneurship: A Perspective / Attributes of Entrepreneurs: An Insight /

e -entrepreneurs , marketing plan , international Edll;cation in Entr(/ep\;:/eneursréip, Training, S:}r_«‘;\t'egic CS)uppo_r‘[s a/trf Opport_unities

entrepreneurship opportunities, venture capital, etc. to Entrepeneurs /Women Entrepreneurship: An Overview / Augmenting
Entrepreneurship in India / Technology Dissemination to Entrepreneurs in

CONTENTS INCLUDE: Jharkhand: A Case Study of High Efficiency-MeltiStove / Environmental
Introduction : Entrepreneurship / Creativity Entrepreneurship: A Case Study of Maruti Cleahahd Power Ltd., in
Innovation and Enépreneurship / Personal Ethic; Chhattisgarh / State Level Entrepreneurship Development Scenario during the

and the Entrepreneur / Theories of Entrepreneurship Years 1996/2002: A Case Study of Bihar

/ Development of New Products and Processes /
Project Planning and Feasibility Studies / Small Scale
Enterprises / Family Business / Starting a Small ‘ : :
Business / The Busind3an / Institutional Assistance y 1A Enwronmental StUdIeS
to Smallscale Enterprises / Venture Capital / HUSe N K UBEROI

International Entrepreneurship Opportunities /

Managing Growth / Buying an Existing Business / -

Budgeting and Control / Production Planning and ”~ Written specifically for undergraduate studdniss
k, whil lyi ictly with th
Control / Marketing Plan / Ogisational Planning / textbook, while complying strictly with the UGC

syllabus, gives the statutory backdrop for attaining a

ISBN: 978-81-7446-645-7 | 5’8"

Human Resource Management / Motivating and b . ; .
Satisfying Employees / Funding the Enterfirise proper perspective of the subject. All the major
Sources of Capital / Financial Statements and Record ‘ environmental issues, whether national or international,

Keeping / Financial Management / Understanding are discussed.

the Management ProcessHmrepreneurs Quality The book covers the cuative effects of exploitation of the Earth's resources
Management / Entrepreneurial Organisation Strategies whether forest, marine, riverine, or mideasked and lays the foundations of
/ Marketing Research effective environmental management. In stressing on treoimtectivity between
all living things, this book jsitthe ranks of a larger body of literature typified by
ISBN: 978-81-7446-740-9 / 7“x9 TEXTBOOK Rachel Carson's book Silent Spring that highlights the role of individuals and
responsible Corporates in saving the Earth and its inhabitants. Students from diverse
‘Management MOS&iC bac_kgrounds Arts, Science, andulﬂhaniti_es would be able to grasp the
environmental concepts through study of this book.
EDITED BY CONTENTS INCLUDE:
S K TUTEJA, Senior Reader, Faculty of Management Multidisciplinary Approach and Important Fundamentals / Natural Resources
Studies, Delhi University | Ecosystem / Biodiversity and Its Conservation / Environmental Pollution

Social Issues and the Environment / Human Population and Environment

. 1/2 12
ISBN: 81-7446-435.2/ 69 ISBN: 81-7446-440-9 / 7%x9™ TEXTBOOK
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Key Drivers of — || Transcending Horizons
EXCELLENGE Organizational Excellence INNOVATIVE || through Innovative
— = Global Practices
S SBHAKAR EDITORS
SHILPA SANKPAL ALOK BANSAL
SAURABH MUKHERJEE YOGESHWARI PHATAK
| ICGUPTA
RAJENDRA JAIN

Organizational eellence is a sustainable competitive advantage theie book has 68 chapters classified into five sectionsinamely
enables a business to survive against any competition over a long peripghafice Human Resourcekformation Technology Knowledge
time. The organizations that remain excellent for long periods of timgnagement andviarketing.

have certain common traits for they devote morercesoand energy on

some key areas. The present work is a collection of selected papers edited with an

objective of deciphering the observations of the researchers.
60Key Drivers of Organizational 2009’7:7351P‘ige§| |l enced is a pertinent iss
fiercely competitive business environment being faced by every firmsin: 978-81-7446-708-9/ 7%x9**
every business sphere. Many firms are preoccupied with performance

indicatorsput fail to focus on and manage performance drivers. T : : ‘ Business and Finance
distinction is critical. Key drivers produce performance and key indica 13 »
measure performance. sss B Vocabulary
b O -
It is the alignment of the five drivers that is Organizational Cultu RN KOTHARI

Strategy, Processes, Stmecand People that matters most. The bes

results are produced when there is an organizational culture that al

and motivates people; an effective strategy that delivers value in res OCAR AR
to the priorities of clients; processes and systems thatepedficient,

high quality work; an organizational structure that empowers people

facilitates workflow; and a strategy that recruits, develops, and retains the

right people. The preset book covers more than 12,000 terms, commonly used
in the business and financial transactions. It also incorporates
ISBN: 978-81-7446-719-5/ 749" terminology of Advertising, Insurance, Investment, Stock Exchange
. . and Computer Science as well as brief descriptions of important
Emergmg |SSU€S In acts business and financial institutions, trade treaties, business
¢ lssues Management Research abbreviations, etc. Suitable practical examples have also been cited
for most of the terms, which make them clearer. The book is intended
EDITED BY to make the terms accessible to the students o€&wa and
I' . Management Studies, and to help professionals and the business
| P DAVID JAWAHAR, Chairman, Centre for . ! .
Contemporary Management Research community. The language of the book is so easy that even a layman
(CECMAR), Bharathidasan Institute of will not experience any difficulty in understanding the concepts.
e Management, Trichy
_ ISBN: 978-81-7446-624-2 | 7"x9"
We live in a rapidly changing environment that needs to be understpedna The New Manager

before we can even attempt to meet the tresnsnchallenges that we I, VTt

. . - | The N ALL INDIA MANAGEMENT
face everyday in the workplace. The only way out is to adopt a scientific

ASSOCIATION

not provide ready made answers, atleast not initially, but it does
good by asking theght questions and adopting the right attitude t
studying the changing scenario.

This book covers a range of diverse
themes:

| Developing a Global Minds€hanging
Marketing Paradigm for the New Manager
I Innovation: A Key Tool for the New

You will find inside a collection of research articles that deal with the
various functional areas of management. Adding greater value is the nymber,.
of articles from diffemt r_egions and countries. Mic_ro level analy_sis anaging Diversit The (':Vrlgﬂggger;?; Er(ljti;elp;]rceneur Manager
seamlessly blended with macro level perspectives. The articles are
contemporary and thought provoking. A must read for anybody who takdds book provides key insights for managers to ponder upon and
management seri0u3|y_ apply in their everyday work lives.
ISBN: 978-81-7446-603-7 / 79"

ISBN: 978-81-8323-034-6/ 6“x9*2
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The Change Theory and Practice of Case
Championoés Method of Instruction
Fie|dguide text and cases

EDITED BY
B BHATTACHARYYA, Director General, IILM

Strategies and Tools for
Leading Change in the
New Era

CO-EDITORS

DAVE ULRICH, LOUIS CARTER,

Case method is an important method of instruction in
socal sciences, especially in business education. The

MARSHALL GOLDSMITH, success of the method is, however, critically dependent on the availability of good
DEBI S SAINI quality cases, rooted in an environment to which the students can relate themselves.

FOREWORD BY The uniqueness of this publicaties in its character which is in the nature of a

W WARNER BURKE Manual, a guide on how to write and use the case method of instruction. The first

R ) . part comprises five chapters which deal with various dimensions of the case method
0The Change Champion' s F piediios The fcorld part dMpres@edh@ompréhénsive & U c e for

anyone working on building organizational capacity and capability.

This book gives you a wealth of pragmatieedgd leaskmg Taken together, both teachers and students will get a comprehensive understanding
from practitioners who have a passion and comofitvhathtvtty and how of case study method. This book is possibly the only one
accelerating business results through people. It's a reghistc@dsvelbo looked at the method from the perspective ofirgstu

continually wuse and you wi_ll too! 6 . . .
Susan Bumett,  1he comprehensive Bibliography and Webliography add substantial value to the

Vice Preside for Workforce Developmentand ~ Publication.

Organizational Effectiveness, HevRettkard. 2007/ 247 Pages
- 81-7446-558-8) 7Vx 92 TEXTBOOK

0The Change Champion's FiIS%N'I81Zj44%5538|”9e wi | | become one of t he most
quoted, referenced, and used business books in the firsf decade of the i : i
00 e State Level Public Enterprises in

Vijay Govindarajan, | Hichea Pradesh Andhra Pradesh

Earl C. Daum 1924 Professor of International Business, p inti f t
Director, Center for Global Leadership, Tuck School of Business rescription for&hntury

Dartmouth College. R K MISHRA
oMachiavell. once sai d d € KRBSASFRY N o constituency. ' T
compendium of readings whiahgl agents develop and CH LAKSHMI KUMARI
al | manner of constituen

Warren Bennis,
Distinguished Professor of Business, USC, amdtew of Geeks

and Geezers and on Becoming a Leader. The State Level Public Enterprises (SLPESs) are the vehicles of economic
OFinally there is a book feyeppment f?ro\_/wlgus stades of W%lﬂfj'aﬁ Wion. Thig Bookamakes,ap effortq e
only what it looks like when you get there). It's like readirfi§uglydpgiSLPES in Andhra Pradesh in totality. This bookdsobate study of
manual versus asaleslbroe . Br avo t o t h36 lagge, tmediumandésmall sized, enterprises of Andhra Pradesh. Tracing the

R. Dixon Thayer, historical origins of the SLPEs in Andhra Pradesh, this study examines the
Former CEO, Ford Global New Business Operations, andperformance of these enterprises.

Senior Partner, ab3 Resources Inc. . . .
The study provides a number of suggestions fori@uperformance of these

ISBN: 81-7446-445-X / 6x9** enterprises ranging from professionalisation, role of the Chairman and Managing
Director, formulation of training modules, internal performance evaluation, istalling
scientific MIS to the removal of duplication of the actjviteggoyment of new

Managing methods to increase the turnover, optimizing the size of the board, introduction of

; ; MoU, <creation of a new work culture,
DIVEI’SIty participation in decision making.
The Challenges for CONTENTS INCLUDE: _ _ _
India Inc Public Enterprise Sgm (An Overview) / State Level Public Enterprises (SLPES)

’ in Andhra Pradesh: A Macro Analysis / Proposals for Categorisation of SLPES

ALL INDIA MANAGEMENT based on Turnover / Performance Review of isizgg SLPES in Andhra Pradesh
ASSOCIATION / Performance Review of Meditsied SLPE® Andhra Pradesh / Performance

Thee Ohaonpns S alle b

Review of Small and Ti8jzed SLPES in Andhra Pradesh / Sectoral Classification
/ Prescriptions of 21st Century Empowered Employee Centric Approach /
Organizational Issues of SLPES in AP / Strategies for Revival /Disgvest
Privatisation of Sick (SLPES)

ISBN: 978-81-8323-032-2 / 6"x9"

4 ISBN: 978-81-7446-707-2 / 7"x9"
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Two Volume Set RS NEW
(Volume 1 & Volume 2) \\4 & Handbook

. . ananoo
Case Method in Management Education .
and Trainin g of Business

9 . | Plans

UPINDER DHAR, Director, Institute of Management, and Dean
Facultef Management, Nirma University of Science & Technolop lA "s EDITED BY
Ahmedabad SANJIV MITTAL
SANTOSH DHAR, Professor, Institute of Management, Nirma SOMA ARORA
University of Science & Technology, Ahmedabad | AKANKSHA GUPTA

Management is an applied discipline which requires dynamism and clear understendin 8f
concepts to attain effectiveness. Managers succeed or fail, not so much because of w tional Business Pl@ompetition

know but because how they practice what they know. A person cannot be expected Stre preneurship Challe
competent simply by going through voluminous books on manageresstherdevelops the by USMS, Guru Gobind Singh Indraprastha

skills necessary for the application of the concepts he has learned. This book is an att %C?sit;/ provides an apt answer to this
present the cumulative managerial experiences in India through various case studies. E 5 'I:he students of various Management

is unique in itself in providing an insigtto various concepts amalgamated with realistig | ineering institutions from all over India
experiences in dealing with management problems or issues. The book is expected to b SE{E])‘gted inhe competition and presented

to the students of Business Administration and participants of Management Developﬁ}wﬁe business plans.

%rktgpreneurs think differently from others?

Programmes.
CONTENTS INCLUDE: While there_ is a great d_eal of Iiter_ature exploring
PART | Case Method/Case Writing the dynamics of new firm creation, the need

for creative research on entrepreneurial mindset
or cognition is relatively new. This book is an
innowvative compilation of the business plans,
shortlisted during the competition, that
explore the relationship between the aspirations

PART Il Entrepreneurship and Institution Building/Finance/ Human Resource
PART Il Marketing/Organisational Processes and Systems/Strategic Management

ISBN: 81-7446-550-2 / 7*x9"*(Vol-|)

ISBN: 81-7446-551-0 / 79" (Vol-Il) of generation next and entrepreneurship. It
deals with the foundation of entrepreneurship
ncw and with the effects of difémt cultural settings
HUM AN VMUES ] ] on the incidence and success of entrepreneurs.
Business Ethics and Human Values The topics covered in this edited volume vary

from perception, motivation, risk, and passion
EDITED BY to opportunity recognition , TAKNEEK
| S G HUNDEKAR challenges , conventional approaches to
entrepeneurial behavior, etc.

This book establishes a research agenda for the

_| future as it conceptualises and provides different

In the modern globalised economic environment, business enterprises are guided é;;qrﬁgches o the business creatlon_ process. It
consideration of profits only. Success or failure is judged by the amount cfpudéts than oul prove to be a valuable 9“'9"? to the

by the means adopted to achieve such prphsofepsiorals, corporate;lepders, RpAgL 4 s |
me an s & . -sidBchview hak ledto the collapse of several companies across the wadiagers , research scholars as well as
shaking the confidence of investors and other statehinicbig corporate houses. The list of Management and engineering students.

companies which have been liquidated or applied for bankruptcy is very vast and is growing

daybyday, the | atest company to be added to this |list is 6Satyam

. - . . ISBN: 978-81-7446-739-3/ 7“x9"
All these events bring tioe fore, the significance of ldegm survival based on ethical values.

The companies should always be guided by the ethical aspects in all their doings. Ethics involve

drawing a line between right and wrong, good and bad, just and unjust and fair. aricksa

ethical values should get reflected in all the actions the corporates do, right from their vision

and mission statements to the actual act of buying and selling of goods and services. Business Communication

In December, 2008, the UGC sponsored adayonational semia r on O6Busin SEREG DIEVANh ics and

Human Values®6. The selected papers presented during the semina
form of this book with a view to disseminate the values of good ethics and good governance. It

would serve as a reference materigh®ostudents of Indian and foreign universities and

B-schools. ISBN: 81-7446-091-8 / 7“x9™

ISBN: 978-81-7446-738-6 / 7"x9"*
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_ A\, . .
= AT Foundations of Ethics in Management
SEITER

Envicoumental BANI P BANERJEE, National Institute of Human Development,
MANAGEMENT second edition | Kolkata

Environmental T

Management !

N K UBEROI 0 T h i g book $spurertd be a useful guide for students and

(R il practitioners of management ,
-HRD News Letter

The book provides background material to variousThe forces generated by an explosion in human knowledge and exponential increases in
environmental problems. It surveys a range of topicgchnology have brought abtectonic shifts in personal as well as corporate worldviews.
from sustainable developmemtd ecological And while globalisation has ushered in many benefits for companies and consumers alike,
imperatives to strategies for managing environmentgiis book posits that it is the fierce competition of global Auéakes which drives the

issues in business. The problem of pollution, wastgrgely unopgsed belief that firms exist solely to enhance shareholder value. Tire author
management , biological diversity and foresirguing for a wider definition of 'shareholder' is of the opinion that this is a pttalally
management have been analysed in the light of la&lout, because singhénded pursuit of profit for profits' sake, indjigj to the tyranny

and international conventioasd treaties. The book of the bottomline, has undermined traditional anddodgring value systenasd

brings out the realities about the damage being inflictgslaced ethics on the sacrificial altar of vested interests, as scams such as Enron,
on the environment and our exploitive attitude toWorldCom and Computer Associates have amply demonstrated.

nature. It concludes with discussion and debate about bolsterhi h h Is th d hink d | ;
values in nature and touches upon the subject %o olsterhis arguments, the author compels the reader to think, assess and analyse for

metamorphosis dhe whole trajectory of attitudes |m§elf as he whisks him through a whirlwind tour. of westgrn ethical and value systems
: . beginning from the halcyon days of Plato and Aristotle, right down to modern times,
in modern societies. . : e

. runningthe gamut of Newton, Hobbes, Descartes, JS Mill followed by the Utilitarians,
The book not only forms textual material for studentskant, Hegel and even the Jack Welch model. He then guides the reader the labyrinth of
it is a response to the needs of environmentallgastern thought, including Vedic and Taoist disciplines, before citing three pragmatic
conscious executives. The book can also serve aglian models with firm philosophical underpinnings, one of which he zeroes in as having
supplementary material for business pofidy a the greatest potential for good governance. Written in a very lucid style, this book is sure to
strategy courses. remain fresh in the reader's memory as long as questions of right andnfnmrtgim

in his daily life. No book on the subject can hope to do more.
CONTENTS INCLUDE:

Realm of Ecology /Background to
International Efforts for Environmental
Protection/Indiads Effiortsmfior ERViYonmental
Protection and Public Policy/Environmental
Problems Global/Air Pollution, Water
Pollution /Environmental Management
System /Environmental Clearance for
Establishing and Operating Industries in
India/Waste Management/Businbwustry
and Environment /Biodiversity, Forest
Management/Environmental Ethics

2005/ 194 Pages
ISBN: 81-7446-436-0 / 5*x8"

' The Small Entrepreneur
starting & growing

B YERRAM RAJU
RAM R PUJARI

Recommended book in the UGC svllabus 0The book is very ccoomptreerhte.nési ve i n cove
y C.S. Murthy, Chief GM4charge (Retd),

Instructor Manual Available RPCD, Reserve Bank of India, Mumbai
0The author has paid adequate attention t
D.E. Ramakrishnan, President,
IFRASTE & NACOSI

2003/ 424 Pages
ISBN: 81-7446-343-7 | 7"*x9"

2003/ 424 Pages

. L4y L2
ISBN: 81-7446-340-2 / 7x9 TEXTBOOK CONTENTS INCLUDE:
Introduction / Starting an Enterprise / Key Questions for Entrepreneur / Regulatory
'Public Governance Dividends Aspects / Institutional Framework / Planning the Growth and Financing of MSMEs/
‘ Business Development Service Providers / Technology Management / Clusters &
the road ahead Cluster DevelopmehExport-Import Procedures / SME Rehabilitation
2006/ 184 Pages 2009/ 306 Pages

ISBN: 81-8323-013-X / 5"x8"
6
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Contemporary Issues in Management Recipient of ISTD Book Award i 2005

Research .
Negotiation
EDITED BY M d S |
P DAVID JAWAHAR ade simple _
everyone must win!
This book comprises of selected papers presented ai o | :cl)‘ Rﬁ‘g}; ggﬁ‘jg}‘r"’]‘g}s
Athenaeun® 96, t he 3r d Intern OI&?f;u?e‘ioPs'?Jc?aleando n
Management Research , organized by the Centre f ﬁ Economic Change,
Contemporary Management Research, in February 2009 at Trichy, India. 3 Bangalore

A sincere attempt has been made to bring together a bouquet of management re&r&
parers written by management researchers on all management functions and on t\opl_ics .
that are contemporary. It has been sincerely hoped that from thergededsesearcher © Th e book deals wi th the

to the practitioner and students all will read and enjoy this collection. which could crop up at home as well as in the interation
arena while negotiating business . . . With globalization, i
2009/ 318 Pages

marks a new age for the Indian indp&persa@and
ISBN: 978-81-7446-713-3 / 79" 9

observers alike in this age, the book will serve as a practi
Best Business Book of the Year 2003 Award from NTPC-DMA

¢ KnowledgeManagement OAl most all sections of the

gui de. o

fi Business World

to help the reader hone his
A resource book This book, simpleeasy to read, yet laden with intellectually
. . stimulating facts and guidelines, holds the key to succes
| AT RAMAN, Business India Group negotiation.

fi The Economic Times

Almost all transactions barring acts of pure altruism

MANAGEMENT involve varying degrees of give and take, otherwise
AN knownas the fine art of negotiating. This book explains
CONTENTS INCLUDE: how all parties to a negotiation could be winners.

Knowledge has a New Beginning/Knowledge through the Ages/Tinelge Vision/ Negotiators need to understand that it is not necessary

The Knowledge Process/Information vs Knowledge and Knowledge Workers/How tthat only one party wins; if they will only take the
Build a Knowledge Corporation/Imperatives of the New Age/The Social Role of trouble to find out what the other pamgally wants,
Knowledge/Knowledge Creation Process/Knowledge Management Tools/Knowledgend then go about designing a package that gives it to
Technologies/KMnfrastructure/KM Implementation/Futuristic KM/Organisational  them, they can gain what they themselves want from

Restructuring the process. It is this careful peeling away of the
CASE STUDIES unwanted elements that leads to successful
Case 1 Corporate Inheritance, Diversification techienAreas/ Case 2 Empowerment  negotiation. This book comtsiall the secrets used
through Knowledge/Case 3 Well Informed Market Leader/Case 4 Finding the walyy canny negotiators to achieve their objectives.
araund to the Top/Case 5 Matching the External Challenge/Case 6 Monolith Moves oL

with Technology Times/Case 7 Meeting the Education Challenge/Case 8 Helping thiggotiation is a process, not an event that can be
Government Work/Case 9 Collective Mite/Case 10 Internally Driven/Case 11 Directory 1€arnt. All the steps that lead to mutually satisfying
of Best Pretices/Case 12 Value Addition is the Key/Case 13 Bouncing back with KM/ outcomes are described here: creating the climate,

Case 14 Driven by Innovation and Creativity/Case 15 Learning by Instinct identifying interes, and selecting BATNA (Best
2003/304 Pages Alternative to a Negotiated Agreement) outcomes
ISBN: 81-7446-351-8 / PB TEXTBOOK that you will go through in any negotiation. Studded

. . . with many examples, valuable tips from great
70 Million Employable Indians negotiators, and many interesting cases, this book

allows the reader to heris skills while mastering
the concepts involved in this crucial area of
ALL INDIA MANAGEMENT ASSOCIATION management. With practice, you will gain skill at
' facilitating each step of the process, and as your skill
increases, you'll discover that negotiating can be fun.

Strategies for Globalpgetitiveness

2005/ 226 Pages
ISBN: 81-7446-438-7 / 5"*x8"

[ANVTA]

2007/ 172 Pages
ISBN: 978-81-8323-027-8 / 6“x9"*
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The Healthy Office

Creating a healthy office environment
R M MEHRA

CONTENTS INCLUDE:
Fundamentals for creating healthy environment/Concept of
creating a healthy office/A healthy officaffan being and

(N3 Business Communication
- L MK SEHGAL,
(2 0| VANDANA KHETARPAL
L

space/Customization of space/lmproving health and efficiency -

through fivesense corfiftehtal comfort/Understanding
Space/A healthy location/Interiors/Furniture/Building related
lliness (BRI)/Sick Building Syndrome (SBS)/Understanding
Environment/Healthy Environment/Healthy Environment
and Diseases/Understanding Humans/Human Anatomy/
Human Psychology/Human Powers and controls/Tools/
Colours/Lighting/Indoor air quality/Perfect shape/Basics of
design and relaxation/Alternative sciences/Cyestitealthy
office environment/Office in general/Healthy Office
environment

2006/ 248 Pages
ISBN: 81-7446-463-8 / 5"*x8"

Environment
Management

IPSEETA SATPATHY, Dean,
Communications, KIIT Deemed
University

CONTENTS INCLUDE:

Environment and Mankind/Concept of Environment Pollution/
Laws of the Land for Pollution Control/Core Functions of State
Pollution Control Boards/Environmental Managemetetrfsys

A Case Study at a Glance: Paradigm Vista/R&fards a
New Horizon/Thinkers should Think Globally and Act Locally

2005/ 170 Pages

ISBN: 81-7446-458-1 / 7¥x9™ TEXTBOOK
e :“h - Managing Diversity
- DIVERSITY The Challenges for India Inc.
AIMA

< HIM

This book inclués papers by:
MET, Mumbai / AICAR, Mumbai / BIMTECH, Delhi / IMT,

Ghaziabad / SDM Institute of Management & Development,

CONTENTS INCLUDE:

Nature and Scope of Business Communication/Channels, Networks,
Forms and Dimensions of Communication /Oral and Written
Communication /Nonverbal Communication /Barriers to
Communication/Principles of Effective Communication/Gateways to
Communication/Méia and Modes of Communication/Reading Skills/
Listening Skills/Presentation Skills/Nature and Scope of Business
Communication/Negotiation Skills/Meetings and Conferences/Business
Letters/Enquiries and Replies/Orders and Replies/Circulars, Notices and
Memas/Report Writing: Business Reports/Academic Report Writing/
Interview Skills /Job Applications and Resume Writing /Group
Discussions/Business Etiquette/Enriching your Vocabulary/Punctuation/
Legal Aspects of Business Communication

Instructor Manual Available

2006/ 486 Pages
ISBN: 81-7446-501-4 | 7"x9"

' Floriculture
a viable business
D RAVINATH

TEXTBOOK

The floriculture industry came into prominence as the economy opened up.
Bankers regarded it as aéeh' industry and facilitated the growth of
floricultureunits. Floriculture also lured many investors, professionals and
amateurs who wanted to invest in this industry to make quick money.
Ironically fund mismanagement coupled with adverse climatic conditions
impeded the progress of the floriculture indu3ing budding industry

faced many teething problems, and the learning curve became steeply
expensive.

It is in this context the foreground of the book has been set to analyze the
viability and sustainability of the floriculture industry in India. Hicgllsc
addresses the challenges and prospects of cut flowers segment of the industry
because it comprises of the maximum share of the exports. Various issues
plaguing the industry have been brought into light and appropriate
prescriptions have been sustgg so that the budding industry may bloom

and blossom. Various policy measures, directed to give a facelift to the
industry and role of the government and other apex bodies such as APEDA,
NHB, etc., have been discussed in detail.

2007/ 154 Pages
ISBN: 978-81-8323-023-0/ 7*x9**

Managing New India
ALL INDIA MANAGEMENT ASSOCIATION

Coimbatore / Xavier Institute of Management, Coimbatore /The book is a storehouse of rare insights and ideas on managing the multi

IBS, Kolkata / 1ISWBM, Kolkata

2009/ 114 Pages
ISBN: 978-81-8323-035-3/ 6"x9"
8

faceted dimensions of a rising economy and a nation that is India.

2007/ 164 PB
ISBN: 978-81-8323-029-2 / 6"x9"™



general
management

Management Icons Knowledge Management for

| P JAYARAMAN Competitive Advantage
H C CHAUDHARY, FMS, BHU, Varanasi

0. . .presents t he best pract
Indaen organizations. 0
-HRD News Letter
This book narrates the story of ten internationally
reputed management stalwarts who have made CONTENTS INCLUDE:
substantial contributions to business management. It is generally recagnised th  The Knowledge Economy/Transformation of an Enterprise
management practitioners have contributed more to the discipline of management through Knowledge Management/Creating Knowledge

than academicians or management gurus. Management System in Organizations/The Knowledge
) ) Organization/Enabling Knowledge Management through
All the management leaders portrayed in the book were exceptionally successful |nformation Technology/Organizational Culture for

in their professional life. They had establishedimpti@ttions, generated ample Knowledge Management/Knowledge Management in
wealth and had made lasting impact on the organisations served by them. They Industry /Looking Ahead : Future of Knowledge
had also made valuable contributions to the society and to their country. Practicing Management

managers, management consultants and management studémts dautbt

find the book immensely useful in improving their knowledge and understandiogy 180 Pages

of business management. ISBN. 81-7446-437-0/ 5x8"

2007/ 186 Pages
ISBN: 81-7446-545-6 / 6"x9"

Management Case

Entrepreneurship Studies

Education, Research and Practice DR. SANJAY SRIVASTAVA
A SAHAY, MDI, Gurgaon | DR. HIMANI SHARMA

|A NIRJAR, IIM, Lud&now

Growth".
Dr. A.P.J. Abdul Kalam
President of India 2008/ 466 Pages
Highlights: ISBN: 978-81-7446-657-7 / 7%x9"*

v Entrepreneurship Education and Research
Corporate Entrepreneurship Unleashing the Manager Within

\"
v Innovation and Technology
\Y

Venture Financing Timeless Tips for Terrific Results

MM KHAN

CONTENTS 'NCLUDE: ) ) ) Here it i s, a t -to-baehsgeng @f a hooki e n d |
Section I: Education and ResearchiLifelong Entrepreneurship Education Model/ ¢, of homespun wisdom. It is exactyawih claims to be: a

Market: The Chakravyuh for Entreprenewgafhing Organization: Role of - +qyaction of timeless tips for handling various situations which
Entrepreneurship/Need and Importance of Entrepreneurship Education/ racticing engineers, line managers, students and leaders
Dissection of Entrepreneurs in Cyber Café Business/Entrepreneurial HumagOnfront in their daj,(,)-day worklives 'It is an effective
Capital and New Venture Performance/Section II: Corporate Entrepreneurship/ _ . ' . ’
Corporate Entrepreneurship /Corporate Entrepreneurship and emlne_zr_ltly re_adable, easy to_ grasp anq prguiea o ma_;lster .
Competitiveness /A Conceptual Model of Drivers of Corporate specific skills and FOOlS like planning, goal setting, tlme_
Entrepreneurship/Section llI: Innovation and Technology/ICT for Women management, executive health and stress management, helping
Entrepreneurs/Innovation as a Tool for Turnaround/Developingp€litive the readers to evolve and mature from managers to manager
Advantage through IPR/Innovation and Technology: The Entrepreneurial '€aders. It ought to facilitate the unleashing of sidte

Aspect of Indian Railways/Section IV: Venture Financing/Venture Financing@nd qualities that are vital for executives at all levels as they
in India/Empowering Women for Entrepreneurship: The Role of Microfinance/ COpe with a new industrial climate, stiffer competition and a
Innovativeness of Indian Sodine SMEs: Exploring the Role of the Venture ~ changing workforce.

Capitalist
2006 /298 Pages 2005/ 162 Pages
ISBN: 81-7446-483-2 / 6"*x9" ISBN: 81-7446-460-3 / 6"x9™
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'Business Ethics and Corporate Social Responsibility
Professional Values concepts and cases
ABRAO The Indian Experience
EDITED BY
This book has been written with the C V BAXI, Chairman of Corporate Governance
) ’ specific objective of meeting Cergr, MDI, Gurgaon
IIN‘];H ?““H adequately the requirements of all AJIT PRASAD, Professor of Economics and
those students who are required to Strategy, International Management Institute,
study: 0 Busi ness Et hics ' dNewdDelhi

Professional Val ue hdrB8A MBAe of the subjects in t ) ]
M.COM, Professional diploma or degree courses of the Indidihe book is divided in two sections; section one contains papers, which
Universities and Institutes of Management , Commerceafﬂalyze the conceptual framework of Corporate Social Responsibility. Th
Engineering, Law and Technology. unique feature of this book is the case studies on different aspects of CSR
presented in section two. The cases focus on such segments as education,
healthcare and environment, among others.

v The first fourteen chapters are devotedit@id explanation It is for the fir thainder the aegis of UNBEII-AICTE-MDI- the

: ~ ime
of various aspects of 0Bus buSifess %chjfl)ILnih thé CSOL?ntry participated in preparing cases from various
v Chapter XV is entirely deyvindustrigs fdcusingboR the groeesssandodscisibn making coatenBimplicit in

This chapter deals with as many as ten different professionsthe introduction, implementation, and evaluation of various facets of
v At the end, an exhaustive ggg)gr%t%S[oqlabﬁgsptgﬂgynT@%cagessaredlly;tcga\t)vp and they will help
) in identifying further areas of research. The teaching notes have been developed
CONTENTS INCLUDE: _ _ by the individual authors, and will be available on request.
Spiritual Business Philosophy/Business Ethics and Cultural

- . . 2005/536 P

Ethos/Attitudes, Beliefs and Character/Ethical Aspects of aes TEXTBOOK
i . ISBN: 81-7446-449-2 | 6x9"

Management Education and Entre)%reneurshlp/Cor orate

Governance and Business Culture/Social Responsibility of i
Business/The Total Quality Management Philosophy/ Management Education

Gandhian Philosophy/Consumer Protection and Safety/ | the environmental dimensions
Environmental Protection/Citizens andiE#hResponsibilities/ EDITED BY

Self Management Ethics/Ethical Paradoxes and Cases/Ethical| pPRAMOD PATHAK, J K PATTANAYAK, CHANDAN BHAR, NILADRI DAS
Development and Challenges/Professional Values

Instructor Manual Available

2006/ 196 Pages
ISBN: 81-7446-479-4 | 7%x9* TEXTBOOK

The important features of this book are:

The book has been divided into five sections, underscoring the different
concerns relating to the basic issue. These five sections are:

I Environmental Orientation of Management Education

Il.  Environmental Accounting and Corporate Performance

N "':“ Comparative EthOS in Ill.  Application of Technology in Environmental Management
_ IV. Corporate Social Responsibility and Environmental Management
. Management Miscellaneous

BANI P BANERJEE, National Institute 200! 342 Pages o
of Human Development, Kolkata ISBN. 976-81-7446-675-4/ 7%
NIKHIL BARAT Handbook of Writing
WRITING .
errecrive | | Effective Resume for Job
WA Applications

Critical study of several leading countries in the American How to Attract Empl oy

continent, Europe, Asia and Australia has been carried out and PARUL SINGH, Fortune Institute of International
the discerning traits identified to establish courdriiae specific Business, New Delhi

trends as also the changes that have taken place and are 1nost
likely to happen.

This book helps you in getting the right lpy putting your right resume in

CONTENTS INCLUDE: the right format. It offers you the tools you need to get your dream job,
Backdrop /The American Continent /Europe /Asia/ jrrespective of the stage you have reached in your career. The goal of this
Australia/Concluding Observations book is to optimize your marketability by offering you a customized,
2006/ 138 Pages individua_lliz_ed and targeted resume. The step by step mechanism of writing
ISBN: 81-7446-443-3 6™ resume is illustrated with examples in the Indian context.
2007 / 86 Pages

ISBN: 81-7446-524-3 / 6"“x9™
10
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Management
text and cases

V'S P RAO, Sri Venkateshwara College, Delhi University
V HARI KRISHNA

& CORPORATE
GOVERNANCE | DRSSINGH,
NDIM,
New Delhi
==t
The subject

0 Cor por aThesboolGabouras im reentarieus f&turesb(sudh as tables, charts, illustrations, skill building
Concepts and Pr act it c eegetcised, aases, gaineglents) whith set & apartr frem other books on management. The
stage, particularly since the early 1990s in U.Kigpics have been presented in a simple, concise and interesting manner. Every attempt has
USA, rest of Europe, Canada, Japan, India andeen made to maintain easy readability and quick comprehension. Contemporary examples,
many other developing countries & thorld. personality nfiles, corporate experiences have been provided at relevant places to enrich the
The present volume is essentially aontents further. The book is primarily meant for students pursuing advanced courses in
comprehensive textbook, focusing on bothmanagement such as MBA, PGDBA, M.Com, IAS, B.Com (Hons) and BBA.

concepts and corporate governance practices.
Even before the Enron collapse and several other

kingsize scandals, there has been a steadily

mounting volumeof complaints regarding the
dismal state of governance in most large
corporates across the globe, mostly relating to
accounting irregularities and top dressing of
financial results, almost universally perpetrated
at the behest of the Company Chairf&adEO
himself. Keeping the above ground realities in
view, the present volume is intended to be a
standard reference as well as textbook on the
varied facets of corporate governance. The book

CONTENTS INCLUDE:

Nature of Management/Managerial Roles, Functions and Skills/Development of Management
Thought/Coordination/Planning and Forecasting/Objectives and MBO/Types of Plans/
Corporate Planning and Environmental Analysis/Strategic Planning and Management/
DecisioAMaking Creativity and MIS/Fundamentals of Organising/Departmentation and
Structural Formats/Span of Management/Authority, Power and Politics/Delegation of
Authority/Centralisation and Decentralisation/Line and Staff Relationships/Fundamentals
of Staffing/Atracting and Developing Human Resources/Appraising and Maintaining
Human Resources/Direction and Supervision/Motivation, Morale and Productivity/Job
Design, Job Enrichment and Empowerment/Leadership/Communication/Nature and
Process of Controlling/Techniguef Controlling/Individual Behaviour/Group Behaviour

and Team Building/Management of Change/Conflict Management and Job Stress/Ethics,
Values and Social Responsibilities

has six distinct parts, containing in all as many gfstructor Manual Available

twerty-eight interrelated chapters.

Thefirst pantleals withubjects like business
environment , business ethics and soci
responsibilities, management of a firm, etc., whi
the second partconcerned with the theory of
firm, its objectives, accounting standards an
creative accounting practiceart Theeof the
book dwells at length on the working of the
company board, board committees, need fo
whistle blowing, corporate governance rating a
need for separation of the positions of Chairmal
and CEO .Part Foumpresents summary
recommendaties of five Indian Committees on
corporate governance in chronological order.
These are (i) Cll Committee (1998), (ii) Ist SEBI
Committee (1999), (iii) Ganguly Committee
RBI (2002); (iv) Naresh Chandra Committee
(2002) and (v) 2nd SEBI Committee (2003)
Part Fiveontains six chapters comprising as many
live cases on accounting scams.

The sixth part of the book contains governance
reports of three world class companies from India,
viz., Infosys Technologies Ltd., Wipro, and
Reliance Industries Ltd.

2002 /966 Pages
ISBN: 81-7446-317-8 / 79"

TEXTBOOK
second edition
Entrepreneurship

MADHURIMA LALL, Reader, Applied Economics, Faculty of
Commerce, Lucknow University, Lucknow

SHIKHA SAHAI, Assistant Director, Institute of Productivity &
Management, Luekno

CONTENTS INCLUDE:

Part I: Introduction to Entrepreneurship / Introduction to Entrepreneurship /
Entrepreneurship: Motivation, Types and Barriers to Entrepreneurship / Innovation,
Creativity and Entrepreneurship / Part II: Business Plan & Funé&tiandIBusiness
Planning Process / Drawing Functional-PIdarketing Plan / Drawing Functional Plan

II: Production/Operation Plan / Drawing Functional RlarOrganizational Plan / Drawing
Functional PlatV: Financial Plan / Part Ill: SSI & Womenttgpreneurs / Sources of
Finance / Institution Supporting Entrepreneurs / Ssnale Industry / A Critical Evaluation

of the Conceptual Framework of Sickness in SSI, Status and Dimensions of SSIs and
Industrial Sickness / Symptoms for Detecting Sickn8ssaiscale Industries / Causes of
Sickness in Smaltale Industries / Assessment of Viability of Sick Industries and their
Rehabilitation / Women Entrepreneurship

Instructor Manual Available

2005/ 544 Pages

ISBN: 81-7446-417-4 | 7%“x9*? TEXTBOOK

TEXTBOOK

2008/ 422 Pages
ISBN: 978-81-7446-613-6 / 7*x9"
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ncw
Globalization

Creating a Boundaryless HR

EDITED BY
SUBIR VERMA

HR Practitioner so

peri

This book will be quite timely and useful for enhancing our Globalizationis a fait accompli and Corporate Globality is the new imperative.
understanding of the management discipline . TheJust as it has been for organizations, now for the managers also the boundaries

contributions of ten inteationally acclaimed management

have collaps@dboth within and between the functions, divisions, organizations,

academicians from Frederick Tay|or to Sumantra Ghoshal geographies, nations ahd knOWledge SyStemS. In this era, effective managers
have been discussed in detail in the book. The availability ofill be those who, apart from appropriate threshold personality traits, extensive
the major theories deve|oped by these management gurui(ﬂOWledge base, wkbtned Scanning Capablllty and behavioral repertoire,

will help one to get a good grounding on thdesic side of

have a global mindset. All this has meeledle of HR Managers extremely
management. It is relevant to note the fact that many of themimportant and indeed critical to individual and organizational performance.

had worked not only as consultants, but more importantly, This pook is a collection of selected papers from young HR professionals.
also as teachers on management topics, in the context of therpage papers highlight their perspectives, experiences and expeatations f

major role played by business schools in the develagment

management theory.

Managers working in different types of organizations, %’BN;gyg.
particularly business organizations, and management students

will find this book immensely informative and interesting in

their quest for acquiring more knowledge about managemen

discipline and management theory.

2008/ 206 Pages
ISBN: 978-81-7446-625-9 / 6"x9"

the role of HR in a flat, albeit, uneven world.

Pa%es
1-7446-736-2 1 6"x9"

NCW

International Trade Operations

' Management
Principles and

Practices
PARAG DIWAN, VC, University

PR— =,
U of Petroleum & Energy Studies,
| Dehradun

CONTENTS INCLUDE:

Conceptual Framework of Management/Bimius
Foundations of Management Theories/Management
Planning Process/Organization: Meaning, Importance,
Principles & Types/Types of an Organization/Delegation
of Authority/Communication/Motivation, Staffing/
Coordination, DecisieMaking/Directing, Managesnt
Control/Management by Objectives/Group Dynamics,
Leadership/Dimensions of Managerial Excellence

1998/ 364 Pages
ISBN: 81-7446-125-6 / 7**x9™ TEXTBOOK

DR RAM SINGH

Isternational |

Systematic efforts have been made by the author in this book to cover all

the

essentiatlements of trade operations in an understandable way with easy
language and explanation of facts and procedures through tables, diagrams and
exhibits. This will help the new generation to enter in international trade and

to master the trade techniquea iconvenient manner and execute the trade
operations decisions successfully in LPG era.

CONTENTS INCLUDE:

Introduction to International Trade Operation / Getting Started in
International TradeStep by Step / Processing of an Export Order /
Internationallrade Documentation / International Sales Contract /
Understanding I ncoterms / I ndi
Promotions Measures / Special Economic Zones / Methods of Payments /
Export Credit Risk Management / Cargo Insurance / Cargo Insurance
Claims Procedure / Legal Framework of Central Excise / Excise Clearance

of Exports Cargo without Payment of Duty / Excise Clearance of Exports
Cargo under Rebate Claims / Legal Framework of Customs / Customs
ClearancProcedure of Exports / EDI Initiatives in Customs / Duty
Drawback Claims Procedure / Role of Freight Forwarder

2009/502 Pages
ISBN: 978-81-7446-735-5 / 7*x9" TEXTBOOK

aods
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Opportunities ' Export and Import Management
and Challenges EXPOTL IMPOTT | \seem kumaR, Head, MDPS, Avia, New Delh
in the Global
. | Free Student CD Included
e Business

mm‘ 40 ChaLLERGES EDITED BY Export Import Management is a well researched student
V K GAUTAM friendly book that proposes to fill the gap between theory
B S BHANDARI - and practice for young managers asgoinghallenging
SMANAS IQBAL N positions in international business. The book is a pioneering
VIVEK KAPRE effort in this area where only manuals or replicas of manuals have ruled for years.

Written in essentially textbook fashion, the book presents interesting forays into the
excitirg world of export and import. The book is divided into 16 comprehensive chapters
fhat take the reader through a sequential journey in-iexport management. The
udents will be exposed to conceptual framework, procedural detail and practical
pects ofhternational transactions. Interesting examples, cases and illustrations with
reference details make it full of life.

This book has been prepared keeping in mind th
holistic approach of global business. It is a collectlo
of research papers presented during the Internatlong
Conference on Opportuids and Challenges in the
Global Business.

The unique feature of the book is a CD provided complimentary that contains all the

The book has been divided into six sections. The f'rsr%levant expoitport forms for practical learning.

section comprehensively covers the types o

environmental forces predominant in the world andThe book has been planned keeping in view the needs of the students of MBA/PGDM/

their impact in terms of opportunities and challenge® GDBM/MIB and other international business courses at PG/UG level.

for the global business. The second section deals W'Fhstructor Manual Avallable
i

the issues rel at ed t807/31!wa8esg'5 n todayds highly
competitive world. The third section elaborates thespn: 81-7446-538-3/7x9* TEXTBOOK
approaches related to forex and treasury management: :

Under the fourth section, many eminetit@s have . Internatlonal Human Resource

discussed SEZ, as it was introduced in 2005 and gavellldl Management

a big thrust to export and Foreign Direct Investment ESI0IGE
(FDI) inflow in the Indian economy. The fifth section | MARAENEA!
i s about the studies ofn B
countries with special refererio textile, agriculture,
pharmaceutical, IT, healthcare, tourism and small a
medlum scale |ndustr|es |n India. The last sectlon i

DR. NILANJAN SENGUPTA
oR-YOUSUMISBRALTRCEARYG p i n g

The intention of this book is to portray the various factors

that are connected with managing Human Resources in
International Business. Since the two are inseparable, any

1 organizationspiring to participate as a player in international
busmess must develop the knowledge, skills and acumen to perceive the subtle nuances
fhat govern the rules of game.

not only covers the impact of globalization o

conventional angrofessional education, but also

focuses on certain aspects of special education for t

6Di fferently Abl ed Per s drhisbdok hag solighté address somedf thedsguesthatgdlate toilHRM, which need to

experiences and legal aspects promoted by the UNe logically understood by any keen observer of international business, today. The

including the problems of eddjed people. approach of this book has been to detail IHRM both, in terms of a function, as well as a
process and the factors or key elements that are attached to them.

2008/ 658 Pages
ISBN: 978-81-7446-718-8/ 7%x9"* To make this bookeadeffriendly, chapter highlights have been added at the beginning
of each chapter to facilitate the reader to identify the broader areas that may be learnt
i i from a particular chapter. Each chapter also contains detailed references and key terms.
Managmg GIObaI Business Conceptal questions, multiple choices, ‘vated exercises are some of the additional
A strategic perspective features of the book. Relevant diagrammatic representation, relevant case study and list of

MUKESH CHATURVEDI, Professor, Birla Institute of V€2 références have been also added in this book.

Management Technology, Greater Noida CONTENTS INCLUDE: . . . . .
| ASEEM KUMAR, Head, MDPs, AIMA International Caext of HRM/Strategic Planning/HRM in International Context:

theories and models/Recruitment and Selection/Training and Development/
Compensation Management/Performance Management/Industrial Relations/Role of
2005/ 412 Pages Culture in IHRM/ Organizational processesemiing IHRM/Role of Global HR
ISBN: 81-7446-432-8 / 7%9'* Managers/Women Expatriates/International Joint Venture/ Hiring Inpatriate and
Expatriate Managers: Choices and Dilemmas for MNCs

Instructor Manual Available

2007/ 316 Pages
ISBN: 81-7446-519-7 / 7¥x9* TEXTI BOOg
1
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challenges and opportunities Business

EDITORS § Management

- »
. s _
TAPAN K PANDA, Professor, Marketing, IIM, Indore lll!‘lltll*l Besiness A Global Perspectlve
NAVIN DONTHU, Katherine S Bernhardt Research Professor and “‘""“\ 1 gy

| Professor of Marketing at Georgia StateAtlaivexsith\s A

'Marketing in the New Global Order ”{:\ International
?
'

PRADIP KUMAR SINHA
SANCHARI SINHA

The world is changing and it is changing for the benefit of the larger masses. While - . .
. ) ; N todayods rapidly changi
developments and progress in the last century was confined to a few countries and trad . . .
. - . . o . he study of international business management
blocks, the current change is more inclusive. This change isnthiedef a paradigm
X . - has become necessary for management students.
shift as managers have come to realize that they need to look at strategies used for mj{_‘ etin

products and services in third world countries in a new way. While people at the bg to'rsnb(%k has been developed to set a new standard

of the pyramid were always neglected for theimalacghsumption power, the world is orinternational business teods.
wakening up to the reality that fortunes can also be made at the bottom. The devel@piagook provides a comprehensive antbup
nations are progressing with such a pace that the developed nations are just turningledebeoverage of all the related world issues with
spectators to experience this exhilgratiogress. On top of this, the technology landscape special reference to India. It is written in simple
rapidly undergoing unbelievable change linking people across the business procedsrgusme and maintains an integrated and logical
close that the world has really become flat. flow from beginning to end. The book mainly

This book is a journey in this direction. It records the way draghanging in the focuses o managerial implications, which caters
to théa needs of management students.

emerging global order. It helps the reader to know how marketing as a discipline an

strategy is changing to adapt to the new global order. The book covers a wide arfEyedbook presents a thorough review of economies
subjects from consumer behavior to brand management; fronrgenogeo customer and politics of international trade and investment
relationship management; from supply chain management to value management andbgarious functions and forms of Global monetary
enterprises. The crisp approach, conceptual principles, focused research based wsy#iam. It is hoped thiis book will definitely be
makes the reader to learn more about the New World Order. liked and appreciated by the readers/students.

2006/ 660 Pages

ISBN: 81-7446-510-3 / 7x0™2 CONTENTS INCLUDE:

International Business Environment / Country
Risk Analysis / Foreign Direct Investment /

Strategic Human Resource Management in a Global The Foreign Exchange Markeihe
International Monetary Systénthe

Economy International Financial Market and Instruments

EDITED BY / Introduction to International Finance and

GANGARAM SINGH Development Banks / International Marketing

R NANDAGOPAL / Bilateral and Multilateral Trade Laws / Export

R G PRIYAADARSHINI and Import Financing / Global Manufacturing

and Logistics ManagethéeGlobal Marketing
This book is a rich source of information for practitioners and scholars who wish to learn and Research and Development / Global
more about th impact of off shoring and global outsourcing of work and its impact on ~ Human Resources Management / Financial
Human Resource Management for organizational excellence. It presents scholarly viewsManagement in International Business /
from varying cultures and contexts including literature reviews, think pieces, best practices,Managing Multinational Enterprises

ca®s analysis and empirical studies on the management of human resources in a obalisation and !
international economy. Advantage / Export Import Policy Gelthes

. . . for India / A Guide to Case Analysis / Index
The topics covered in the book include:

HRM as a strategic partner in a global economy. 2008/528 Pages

Attraction and acquisition of human resources in a globally dispersed work environmep\: 978-81-7446-629-7/ 749"
Leadership role in managing global talent.

Managing and developing talerdan international context.

Talent retention strategies in a global environment.

Transformation of HRM strategies over the years.

Industrial relations and organizational performance.

v HRM and organizational effectiveness.

2007 /304 Pages
ISBN: 81-7446-560-X / 7x9"
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International Marketing
RAJENDRA NARGUNDKAR, Director of PES Institute of Management,

F',,} % ?'Bm‘i:- Bangalore

y ..‘ - This book is going to be a trendsetter in the G€lohternational

g 0 marketing. It is a storehouse of the latest developments in international
W o marketing from a unique Indian perspective. With a lot of contemporary

cases (up to early 2008) that cover issues related to organizational and
marketing stratggincluding sensing opportunity and fulfilling global ambitions, it is an exciting new

'Global C()mpetitiveness addition to the options available to an Indian business schessprof

| DR. AJITABH SPECIAL FEATURES

Original cases based on Indian companies / Easy to read text / Coverage of major concepts in

O0GI obal Compet i t i wtenatiena nsarketfng / Focusionsmarketmgqyerlap with international business or similar
combination of concepts, case studies and courses

practical ways on how to achieve and CONTENTS INCLUDE:
enhance copetitiveness in any Why InternationaVlarketing / Entry Strategies / Challenges in International Marketing /
organisation. The book attempts to answer Segmentation and Product Market Strategy / Branding Internationally / Pricing Internationally /
t he 6What, wh o, w h e InternatiogahPg@motieng / Jiptgrnatignal Distribution /Organisation and Control / Ateomy
Excellence, i.e. &wh a tSatedy irmngsg of Goplyaadlgxipility of Yligd{ Gage Studies
are considered as excellent companies, 2008/ 266 Pages
Gwhend a company i s gRdsBRfhddet o Use tools/ TEXTRO0K

frameworks and models to achieve
excellence, 6howd str\ateglc c el j: A :

can be enhanced using one of the most ‘3" WTé’ Ihdla an& Eﬁq%ralﬁg Areas of Trade
widely used tools, viz., Benchmarking.® ™
Business cases from across the globe o.fg
different industries have been used to WTO, EDITED BY
demonstrate how companies have INI)IA DR P RAMESHAN
achieved competitiveness and thus LMERGING AS
enhanced their lotgrm competitive 'R’““ -
advantage to becomexcellent

companies.

chdénges and strategies

This book is recommended for those readers and students who are keen

on getting a deeper understanding on the strategic issues facing the
different sectors of the Indian economy and business in the aftérmath o

The book has three parts, viz., conceptsthe emergence of the WTO system and the new global economic and business order that the WTO
business cases and tool for agreements have brought about. The book will raise your strategic anxieties on India to such a great
competitiveness. This book throws light height that at the end of reading it you will certairilyspged to think seriously about possible

on how to choose and not choose variousways of enabling the Indian economy and business to achieve a more rapid global ascendance.
models and frameworks, which generally
depends on the le\mlpm?rade
context, and most importantly inherent
culture of the company.

discu |osinthe book are in the conte
B’er?ormance duﬁu?ure pote}'wtlals the book makes extensive references to the US, European
Union and China, the three most powerful economies of the contemporary world. There are several
instances in the book where | ndi an sideg the e v e me
This book has been designed inawaypook expl ores the direction of Indiads trade
that it will help a reader to first understandon such burning topics as I ndian companies i
the concept of competitiveness, get anclothing, intellectual property protectiortraditional knowledge, food security issues under a free
idea of what companies have been doing r ade r egi me, I ndiads international trade in
across the globe tiecome competitive outsourcing, and the trade potentials in higher education. Further, there are ilisressiogs
and then how it can use tools such asthe book on the trade or investment issues of automobile, pharmaceutical, FMCG, retailing,
benchmarking and other models / livestock, plantation and tourism sectors. In each case the book has made due focus of its attention
frameworks to build and enhance their on the required strategic resourse for India.nutshell, the book is an essential reading for anyone
own competitiveness. It has been writtenwho long to see India reemerging as the dominant force in the global economy.
in a very simple language so that it can beoos/338 Pages
easily read and applied as alsceme as  ISBN: 978-81-7446-503-1/ 7x9"*

a direction for prompting future thought :
processes in companies in their journey International Trade

towards excellence. | RAJ AGRAWAL, IILM, Greater Noida

2008/ 222 Pages e 2001 /304 Pages
ISBN: 978-81-7446-608-2 / 79 ISBN: 81-7446-236-8 / 79" TEXTBOOK
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International Marketing

P K VASUDEVA, Principal, Bhartiya Vidya Bhawan, Chandigarh.

With the onset of globalisation, International Marketing has become
an mportant subject among students pursuing MBA in International
Marketing and International Trade as also among professionals who
study and undertake research projects in the areas such as Foreign

International Direct Investment, Free Trade Area ,ldV@rade Organisation, UNCTAD and the like.
: The third edition focuses on global economy and its transmission to India. The global economic
Business
condition is perhaps at its best since the WorldIWaainly because of the upward trend in
SHYAM SHUKLA international relatien and aggressive bilateral, Aatétral as well as regional treaties concerning

trade and economy among various countries throughout the globe. An updated table of contents

International Busings provides the
understanding of movement of India in
Global Market, trends and directions of
I ndiads Foreign Trade
import policy of the Government, the
promotional measures available, the foreign
exchange management tools, Ifiwsoe

& service market, understanding of working

of WTO, role of financial institutions,
International Commerce Terms and
International Business Strategies. The book
facilitates several cases, methodologies and
conceptual approaches to hehly a
organization to take a lead in foreign trade.

It can help the students as well as the
practicing managers to equip with the

reflects the latest research findings and practices up to the year 2005.

CONTENTS INCLUDE:

Part 1:Conceptual Framework of International Marketing and Trade Theories / Introduction to
InternBtienal Mavketifg® IAtdratienkl Pradé theories / Part 2: International Marketing and
Functional Approaches to Trade / International Trade Disterand Marketing Barriers /
World Trade Organisation / Part 3:International Marketing Environment: Emerging Scenario
and Issues / Political Environment / Legal and Regulatory Environment / Social and Cultural
Environment / Economic Environment / The Texhogical Segment / Part 4: Management of
International Marketing Operations / Product Policy and Planning / Pricing Policy / Logistic
Management, International Distribution and Sales Policy / Promotional Management and
Advertising / International MarkegifResearch / Part 5: Retail Operations / International Retail
Marketing / Part 6: Identifying Foreign Markets and Export Management / Foreign Markets and
Export Marketing Process / Export Marketing Documentation / Foreign Trade Policy / Part 7:
Financial Bvironment and Decision Making / Sources of Financing and International Money
Markets / Currencies and Foreign Exchange / Part 8: Risk Management in International Marketing
/ Settlement of International Disputes

principles of International Business. The INstructor Manual Available

author has taken a practical approach to 2006/648 Pages
ISBN: 81-7446-495-6 / 7x9*2

make the contents sound and interesting.
The topics covered and simplicity of
presentation makes the book indispensable
for all MBA students for their fundamental

TEXTBOOK

WTO

Text & Cases

knowl edge of Indiads Foreign T PALYEKRISHNA RAO, Professor, PSG Institute of Management,
Coimbatore
CONTENTS INCLUDE:
Globalisation / Globalisati Strategies
- Some Facts, Examples and Cases /
I ndiads Foreign Trade / Service Exports
/ Steps required to Increase Indiads

Exports / Institutions in Export
Promotions / Recent Exim Policy and
its Implications / Global Agreements
and its Framework / LabFramework

- International Economic Laws / World
Trade Organisation / Export Finance /
Exchange Rate Mechanism and
Convertibility of Rupee

2008 /388 Pages

ISBN: 978-81-7446-618-1 / 7"x9"* TEXTBOOK

Indian Foreign Trade
RAJ AGRAWAL, IILM, Greater Naa

1999/272 Pages

ISBN: 81-7446-167-1/ 7*x9" TEXTBOOK
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CONTENTS INCLUDE:

From GATT to WTO/General Elimination of Quantitative Restrictions/Agreement on Agriculture

The Agreement on the Application of Sanitary and Phytosanitary Measures/Agreement on the
Implementations of Article VI of GATT 1994/Agreement on Subsidies and Countervailing
Measures/Tradeelated Aspects of Intellectual Property Rights/Agreement arélatéd

Investment Measures/Agreement on Technical Barriers to Trade (TBT)/Agreement on Safeguards/
Agreement on Textiles and Clothing/ General Agreement on Trade in Services

CASE STUDIES: The Banana War /The Korean Soju/A Matter of Semantics/Then@2aiagia
Case/The Case of the Codling Moth/A Fishy Dispute?/The HormoneABeissue of N&I/

The Bed Linen Dispute/Privatising at Ar mds
Copy (right) Tales/Better Basmati than Havana/To TRIMornot TOTRIMMBha a Sar di ne
a Sardine! /Of Shrimps and Turtles/Fresh, Chilled or Frozen Lamb?/A Woven Dispute

Instructor Manual Available
2005/532 Pages

TEXTBOOK

ISBN: 81-7446-430-1/ 7"*x9"



